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Cricket is India’s de facto national sport 

broadsheet newspaper organizations has not 

been clearly stated. The game is more than 

a major pastime, having been described as a 

‘religion’. In this environment, it was important 

to investigate how much of the newspaper sports 

coverage of two major newspaper organizations 

was focused on T-20 World Cup cricket, and how 

these results compared with other sports. Cricket 

continues to dominate the Indian newspapers 

when it comes to sports. The pages dedicated to 

sports are nothing less than three pages but most 

of them are on cricket. Front page coverage of 

cricket-related news is also not unusual. It thus 

takes the limelight and is the reason why other 

Abstract

sports such as hockey, football and basketball are 

under covered. 

 is a leading English-language 

Indian daily launched in 1878, having it’s 

headquarter at Chennai and is published from 

20 locations across eight states.  According to 

the Indian Readership Survey in 2012, it was 

the third most widely read newspaper in India 

after  and . The 

Times of India is a leading English-language daily 

newspaper in India. It is owned and managed by 

by the Audit Bureau of Circulations among as 

the world’s largest selling English broadsheet 

newspaper. According to Indian Readership 

Survey (IRS),  was founded 

on November 3, 1838 
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, during the British Raj. It 

adopted its present name in 1861.

A research study reported that 19.57 per 

cent of the total coverage was given to sports and 

was the top most covered issue after monitoring 

the states coverage for two months (April-May, 

newspaper. The study also revealed that IPL 

dominated the coverage in all the national 

dailies. 76 per cent of the total sports coverage 

was on IPL stories.  ‘Other sports’ that managed 

to gain some coverage like football, chess, cricket, 

hockey, and athletics, etc received only 4.6 per 

cent of the total coverage. Each of these sports 

other than cricket received not more than 5 per 

cent of the total sports coverage. 

Hence, an attempt has been made to 

analyze the coverage of cricket and other sports 

during the 5th edition of ICC Twenty-20 World 

Cup Cricket Tournament held at Bangladesh 

from 16th March to 6th April, 2014. 

The present study was conducted with 

of T-20 world Cup cricket 2014 and other sports 

by the Indian English leading newspapers ‘

Hindu’ and ‘The Times of India’

objectives related to T-20 world Cup 2014 and 

other sports included: (a) to measure the total 

stories, types of news forms, and visual sources 

placement of sports stories and visuals.

Ten editions each of two English dailies 

during the period of T-20 World Cup Cricket 

comprised the universe of the research. 

Representative sample of ten newspapers each 

from two dailies were chosen for the purpose 

of the study. The principle of random sampling 

method was employed while selecting the 

sample.

Quantitative content analysis, an 

important tool in media research was used for the 

study. It is one of the most important method of 

communication research that is being used more 

and more both for basic and applied research.

For the purpose of the present study, the 

researcher analyzed the coverage given to T-20 

World Cup Cricket-2014 and other sports by two 

English dailies,  & . 

The analysis is based on the actual scanning of 

data representative sample of the dailies for the 

period which saw all the events. It refers to all 

forms of information on a particular event or 

issue. So for the present study, data ranging from 

News Reports, Features, Interviews, Columns, 

Opinion polls, Pictures and Illustrations have 

been taken into account. 

The study was limited to the ten issues 

of each newspaper from March 16 to April 6, 

2014 only, though the coverage continued for 

long period of time before and after the games. 

Newspaper supplements and additional issues 

were not included in the study. 

Since present content analysis happens 

to be more of quantitative research, its results 

are coded for the analysis. Edit space and 

categorised on the basis of type of story i.e. news, 

editorials, features, articles and news analysis. 

basis on placement on front page, regional/ 

national, editorial, world /international/globe, 

frequency distribution. The total covered space is 

according to the source of news story as PTI, AFP, 

AP, Reuter, Staff reporter and By-line services.  

The analysis of data has been presented in the 

tables from 1 to 6 and illustrated vide Fig.-1 to 6.
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The Hindu 70992 7099 1758 5341 338 707

The Times of India 72384 7238 2347 4891 316 439
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The results presented in Table -1 and 

illustrated vide Fig.1 describes the total space of 

all the editions of two newspapers, ‘The Hindu’ 

and ‘The Times of India’, average print area, 

average advertising, average edit space, average 

edit space for T-20 World Cup Cricket and other 

sports coverage in column in centimetres.  

 has more total print area and less 

average total edit space (4891 c.c.) as compared 

to  (5341 c.c.). For advertisement, 

 provided more average space 

(2347 c.c.) than by  (1758 c.c.). The 

Hindu  covered more average space ( 338 c.c.) 

for T 20 World Cup Cricket as compared to 

 (316 c.c.) There is a big deference 

for the space allotted for other sports coverage 

as The Hindu dominates with (707 c.c.) average 

space compared to The Times of India (439 c.c.).

 

AFP AP

The Hindu  

(T-20 World 

Cup Cricket)

13 

(24.53%)

16 

(30.19%)

8 

(15.09%)

5  

(9.43%)

0  

(0%)

3 (5.66%) 4 

(7.55%)

4 (7.55%) 53

The Hindu  

(Other Sports)

25 

(15.53%)

54 

(33.54%)

14 

(8.70%)

31 

(19.25%)

2  

(1.24)

4 (2.48%) 13 

(8.07%)

18 

(11.18%)

161

 The Times of 

India   

(T-20 World 

Cup Cricket)

5  

(5.81%)

16 

(18.60%)

18 

(20.93%)

9 

(10.47%)

3 

(3.49%)

5 (5.81%) 27 

(31.40%)

3 

(3.49%)

86

The Times of 

India  

(Other Sports)

6  

(4.32%)

24 

(17.27%)

4 

(2.88%)

26 

(18.71%)

8   

(5.76%)

26 

(18.71%)

39 

(28.06%)

6 (4.32%) 139

The news sources to the newspaper 
understudy for coverage of T-20 World Cup 
Cricket 2014 and other sports have been 
presented in Table-2 and illustrated vide Fig.-2.  
The sources are PTI, Staff reporter, Byline, AFP, 
AP, Reuter, Agencies and Others. For 
covering T-20 World Cup Cricket 2014 the major 
contributors are Staff Reporter (30.19%), PTI 
(24.53%), Byline (15.09%), and AFP (9.43%) 
while for  the major 

contributors are Staff Reporter (33.54%), AFP 
(19.25%), PTI (15.53%), Others (11.18%), Byline 
(8.70%) and Agencies (8.07%). For ‘

 covering T-20 World Cup cricket, the major 
sources of news stories are Agencies (31.40%), 
Byline (20.93%), Staff Reporter (18.60%) and 
AFP (10.47%). In case of other sports coverage 
for the same newspaper the major contributor 
are Agencies (28.06%), AFP (18.71%), Reuter 
(18.71%) and Staff Reporter (17.27%).

The Hindu  

(T-20 World Cup Cricket)

28 

(52.8%)

0

(0%)

6

(11.3%)

6

(11.3%)

13

(24.5%)

0

(0%)

53

The Hindu  

(Other Sports)

97

(60.2%)

3

(1.9%)

16

(9.9%)

20

(12.4%)

24

(14.9%)

1

(0.6%)

161

 The Times of India   

(T-20 World Cup Cricket)

47

(54.7%)

1

(1.2%)

9

(10.5%)

10

(11.6%)

18

(20.9%)

1

(1.2%)

86

The Times of India  

(Other Sports)

92

(66.2%)

0

(0%)

14 

(10.1%)

13

(9.4%)

20

(14.4%)

0

(0%)

139
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The type of news form related to the T-20 

World Cup Cricket 2014 and other sports which 

includes News story, Editorial, Feature, Article, 

News Analysis and Business categories has been 

presented in Table-3 and illustrated vide Fig-3. 

The News form of T-20 World Cup Cricket in 

Hindu newspaper are : News stories (52.8%), 

News Analysis (24.5%), Feature (11.3%), and 

Articles (11.3%). In other sports out of the 161 

news items, 60.2% are news stories, 14.9% 

are news analysis, 12.4% are articles, 9.9% are 

features, 1.9% are editorial, and 0.6 % are other 

business sports news. 

 published 54.7% news 
stories, 20.9% News Analysis, 11.6% Articles, 
10.5% Features, 1.2% Editorial, and 1.2% 
Business news related to world Cup Cricket in 
its newspaper. Other Sports coverage consist 92 
News Stories (66.2%), 20 News Analysis (14.4%), 
14 Features (10.1%) and 13 Articles (9.4%). 

AFP AP

The Hindu  

(T-20 World Cup 

Cricket)

--  

(0%)

5  

(12.2%)

--  

(0%)

21  

(51.2%)

5  

(12.2%)

--  

(0%)

10  

(24.4%)

41

The Hindu  

(Other Sports)

2  

(2.9%)

18 

(26.5%)

--  

(0%)

18  

(26.5%)

9  

(13.2%)

4  

(5.9%)

17 

(25.0%)

68

 The Times of India   

(T-20 World Cup 

Cricket)

--  

(0%)

7  

(18.4%)

--  

(0%)

13  

(34.2%)

8  

(21.1%)

3  

(7.9%)

7 (18.4%) 38

The Times of India  

(Other Sports)

--  

(0%)

5  

(7.7%)

2  

(3.1%)

26  

(40.0%)

10 

(15.4%)

13 

(20.0%)

9  

(13.8%)

65

Table-4 and Fig-4 shows the number of 

T-20 World Cup Cricket and other sports visual 

source (photographs and cartoons) and numbers 

covered by the newspapers understudy. For 

Hindu the most contributors for T-20 World Cup 

Cricket visuals are AFP 21 (51.2%), Others 10 

(24.4%), AP 5 (12.2%) and Staff 5 (12.5%). And 

for sports other than T-20 World cup Cricket 

out of 68 visuals staff and AFP contributed 18 

(26.5%) each visuals, others 17 (25.0%), AP 9 

(13.2%), Reuter 4 (5.9%) and PTI 2 (2.9%).

For  of India out of 38 visuals of 
T-20 World Cup Cricket more number of visuals 
are sourced from AFP 13 (34.2%), AP 8 (21.1%), 
Staff and Other 7 (18.4%) each. While for other 
sports out of 65 visuals are proportionally 
sourced as AFP 26 (40.0%), Reuter 13 (20.0%), 
AP 10 (15.4%), Others 9 (13.8%), Staff 5 (7.7%) 
and Byline 2 (3.1%).

The Hindu  

(T-20 World Cup 

Cricket)

2  

(3.8%)

1  

(1.9%)

--  

(0%)

--  

(0%)

--  

(0%)

50 

(94.3%)

53

The Hindu  

(Other Sports)

3  

(1.9%)

2  

(0.01%)

3  

(1.9%)

1  

(0.62%)

1  

(0.62%)

151 

(93.8%)

161

 The Times of India   

(T-20 World Cup 

Cricket)

4  

(4.7%)

--  

(0%)

1  

(1.2%)

1  

(1.2%)

2  

(2.3%)

78 

(90.7%)

86

The Times of India  

(Other Sports)

4  

(2.9%)

3  

(2.2%)

--  

(0%)

--  

(0%)

--  

(0%)

132 

(95.0%)

139
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The placement of T-20 World Cup Cricket 

2014 and other sports news stories has been 

presented in Table-5 and illustrated vide Fig.-

coverage to T-20 World Cup Cricket and sports 

stories in sports section pages. For 

 53 news stories World Cup cricket, 50 

stories are placed on sports pages (94.3%), 2 on 

front page (3.8%), and 1 on regional/national 

page (1.9%). In case of other sports stories, out 

of 161 news stories 151 are placed in sports 

pages (93.8%), 3 each on front Page (1.9%) and 

editorial pages (1.9%), 2 on regional/ national 

pages (0.01%), and 1 each on world (0.62%) 

and business pages (0.62%). Similar trends can 

be seen in  of India where, out of 86 

T-20 World Cup news stories, 78 are placed in 

sports pages (90.7%), 4 on front page (4.7%), 2 

on business page (2.3%), 1 each editorial (1.2%) 

and world pages (1.2%).  In other sports, 132 

stories also placed on sports pages (95%), 4 on 

front page (2.9%) and 3 on regional/ national 

page (2.2%).

The Hindu  

(T-20 World Cup 

Cricket)

4 

(9.8%)

1 

(2.4%)

2

 (4.9%)

--

 (0%)

34 

(82.9%)

-- 

(0%)

41

The Hindu (Other 

Sports)

4 

(5.9%)

4 

(5.9%)

1

 (1.5%)

1

 (1.5%)

57 

(83.8%)

1 

(1.5%)

68

 The Times of India   

(T-20 World Cup 

Cricket)

3 

(7.9%)

1

(2.6%)

-- 

(0%)

1 

(2.6%)

32

 (84.2%)

1 

(2.6%)

38

The Times of India 

(Other Sports)

4 

(6.2%)

3 

(4.6%)

--

 (0%)

-- 

(0%)

58 

(89.2%)

--  

(0%)

65

The results presented in Table 6 and 

illustrated vide Fig-6 indicates the number and 

percentage of World Cup Cricket and other sports 

visuals for both the newspaper understudy. Both 

the newspapers have published more other sports 

visuals in comparison to T-20 World Cup Cricket 

2014.  covers 34 visuals on sports page 

(82.9%, 4 visuals on front page (9.8%), 2 on 

world page (4.9%) and 1 on regional/ national 

page (2.4%) related to World cup Cricket. In 

case of other sports, the paper have published 

57 visuals on sports page (83.8%), 4 visuals on 

each front (5.9%)and regional/ national page 

(5.9%), 1 each on world (1.5%), editorial (1.5%) 

and business page (1.5%).  also 

published T-20 World Cup visuals as 32 (84.2%) 

on sports page, 3 (7.9%) on front page and 1 each 

on regional, editorial and business page. Other 

sports visuals are also found more in number 58 

on sports page (89.2%), 4 on front page (6.2%) 

and 3 on regional page (4.6%).

The following conclusions have been 

drawn from the analysis of data—

1. ‘The Times of India’ has occupied more 

total print area, and advertisement space 

as compared to , while average 

edit space is more in case of ‘The Hindu’ as 

compared to ‘The Times of India’.

2. ‘The Hindu” (161) has more news forms 

related to other sports as compared to ‘The 

Times of India’ (139), however, ‘The Times 

of India’ carried more news items related to 

T-20 world cup cricket (86) as compared to 

‘The Hindu’ (53). News stories and analysis 

regarding T-20 world cup cricket and other 

sports accorded more space by both the 

newspapers in comparison to editorial, 

feature, articles and business news forms. 

3. In terms of visual sources, AFP is the most 

contributor news agency for both the 
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newspapers for T-20 world cup cricket and 

other sports. 

coverage to  and other 

sports stories in sports sections. Same 

trends are also set in visuals placement too.

5.  Both the papers covered 

 and other sports stories and visuals 

on their respective front pages but in a very 

low percentage.
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